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A Small Business Needs a Public Relations Strategy





Small business owners often mistakenly assume that public relations is the domain of large companies with big budgets. The truth is that public relations can benefit businesses and organizations of all sizes. In fact, public relations is ideal for a small business because, unlike advertising, the exposure is available for little or no cost.


The first step in developing an effective public relations strategy is to determine your desired image. What is unique about your business? Is your product line more comprehensive than that of your competitors? Are your employees better trained or more customer service oriented? Have you been in business longer or had more experience than your competitors? Are you more dependable? What differentiates you in the marketplace?


Then, think about your actual and potential customers in terms of location, demographics and interests. What are the best media for reaching them? Local newspapers, for example, often look for feature stories about small businesses, especially those offering a unique or unusual product or service. These articles sometimes focus on a single company or they report on several businesses built around a common product or service.


Get to know the business editor or small business reporter who covers such stories in your community newspaper. You can announce your company’s appointments and promotions, new projects, office expansions and industry awards.


If you host a special event, encourage the media to cover it, but don’t expect automatic media coverage simply because you contact a reporter or editor. There must be a community news or business element to the story that would give it a broad appeal to the reading audience.


Other viable public relations channels are your local chamber of commerce and a variety of other relevant local business, trade or civic groups. Members of these organizations may be your prime markets. If you have a particular expertise in an area of business, you may be able to serve as a guest speaker or provide a how-to demonstration for a local professional group’s meeting.


Another avenue to public relations is the exposure you gain from your company by participating in community events. You communicate that you are committed to giving back to the local community.


If you would like to discuss public relations, marketing, community relations, or other issues, contact SCORE, “Counselors to America’s Small Business”. SCORE is a nonprofit association of more than 11,000 volunteers who provide free and confidential business counseling and mentoring to small business owners and those just starting out. Call 315-471-9393 X245 or visit the Syracuse chapter of SCORE at www.syracusescore.org.





